
Identity Iterations 
 
Iteration 1:  
 
Name: Beyond  
Mission: Creating products that are deeper than just visuals. To go beyond brand 
aesthetics and build real, meaningful connections between a brand and the people. 
Brand’s Style: Minimalist, professional, and reliable. 

 
 
 
 



Feedback:  
 
We had a brand that met the requirements of a branding project. However, our mission 
was too general. Many teachers noted this fact by mentioning the lack of a specific 
target audience and our mission not being clear. They suggested taking a step back to 
revise our core values and mission. 
 

 

 
 
 
 
 
 
 



Iteration 2: 
 
I managed to convince my team to go for rebranding by explaining the situation, using a 
method by a TEDx speaker (see LO4 - Communication Method TIP). This time we 
wanted to learn and have fun at the same time, so we went for a less serious vibe. We 
made sure to keep the targeted audience narrow.​
​
Name: Slaygency 
Mission: Crafting experiences that make people laugh, connect, and remember. We 
want to put a smile on people’s faces, by using GenZ design trends and humour. 
Brand’s Style: Playful, unserious 

 
 



 
Feedback: 

 
 
Reflection: 
 
Both iterations were fun to work with. However, I now see how easier it is to have a 
clear goal and a more specific target audience. Keeping the mission too broad seems 
like a safe approach to a project, but it also keeps the expectations high. With a more 
specific mission, we can deliver what we promised more efficiently. 


